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Iepinqyn

H wvpia TCepepé eivor povipo Ewdwo Texvikd Epyactmprokd Tlpocommikd Tov Tuqpatog
Awtoroylag kot Awatpopoioyiog tg XyxoAng Emotiung duowng Ayoyng kot
ABntiopod tov Hovemompiov Ocoooliag. Eivar amdpottog e oxoinc Texvoroyiog
Tpoopipwv tov Atebvoig ITlavemommuiov EAAGSag A.T.E.I. Osocolovikng , e
Metantuylokés omovdég oto avtikeipevo «Biloteyvoroyia ITowdtnta Awatpoerg kot
[Mepdrrovy tov  tunupatog  Bioymueiag kor Broteyvoloyiag tov Ilavemiotnpiov
®eocorag. Epydotnke otov 1010TIKO TOpEN Yoo OEKAEPTE cLVATTA €11 GE emyeipnon
TPOPipmV g 1eXvoroyos Tpopipwy otov mototikd €leyyo ot to 2017 gpydotnke mg
E.T.E.IL. oto tpmua Awatpoeng kot Atatoroyiog tov T.E.I @escariog. To 2019 Eexivnoe
va gpyaletar og povipo pérog E.T.E.IL. oto tpunqpuor Atoutodoyiog kot Atatpo@oioyiog
tov I[L.O® pe SWWaxkTK amocyoAnon  oto gpyoaoctipro Xnueloag Biloynueiog wou
Teyvoroyiag Tpooipwv Tov TuRpatog Atoutoroyiog kot Atatpogoroyiog tov I1.O "Exet
OWOKTIKY gumepio oto  gpyaoctnplokd padnuato 'evikn Xnueio ,Opyaviky Xnueia
,Xnueio ko Avaivon Tpooipmv ,Blroynueia kot Texyvoroyio Acepdieto kou TTorotikdg
‘Eleyyoc Tpooipwv. Emmiéov £€xet ovppetoyn o€ £€va  gpeuvnTikd  TPOYPOLLLOL
UNIVERSITY OF THESSALY Erasmust+6773 Easy gov-Laboratory Management
Platform.

AHMOZXZIEYXEIX

1)_Alkaline Phosphatase (ALP) in Non-Cow Milk and Dairy

Products: A Review of Current Evidence and Future Trends

Eleni Malissiova 1.* . Stamatia Fotiadou 2, Anastasia Tzereme 3. Dimitra Cheimona 3,
Georgia Soultani 4.loannis Maisoglou 5 and Athanasios Manouras 6




AIEONHX KINHTIKOTHTA

1) Erasmus+

ITAPAKOAOY®HXH XEMINAPIQN

1. MIZTOMOIHTIKO ENIMOP®QIHI EOGNIKOY KAMOAIZTPIAKOY [ANENIZTHMIOY
KENTPOY ENIMOP®QIHE AIA BIOY MAGHIHI “EKMAIAEYIH EKMNAIAEYTON
ENHAIKON:MMPOrPAMMA  OAOKAHPOMENHEI EKMAIAEYIHEI KAl AXIKHEIHE ME
MIKPOAIAAZKAAIEEZ” AIAPKEIAZ 3 MHNQN .

2. MIETONOIHTIKO ENIAIOY ®OPEA EAEMXOY TPO®IMQN (EQET)

NPOrPAMMA EKMAIAEYIHE ME TITAO :"BAZIKEZ APXEZ ITHN YTIEINH KAl AZQAAEIA
TON TPO®IMQON" .

3. BEBAIQZIH IYMMETOXHEI ITO NMPOrPAMMA IYMMAHPQOMATIKHE EZ AMNOZITAIEQEL
EKMAIAEYZIHE TOY TMHMATOXI OIKONOMIKQN ENIZTHMON TOY EONIKOY &
KAMOAIZTPIAKOY MANEMNIZTHMIOY AOHNQN ME TITAO: “MIrMA MARKETING & BRAND".



